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’
. [/(/Kue are they?

~N
When are they .l "1)[ oon

online?

. [/(/Mdo they Like?
Look at Fm/egwg
Ana% and try and

: Wﬂw do they watch?
get as many conclusions

- What do theyCM?
- What's worked In

the Pagl?
&riginal

about your audience as
you can.



If

: /f% your staff these ‘N
questions.
- Be W Q«fe a# TM
Look at CWM*& Be sure you have CMM
for first é Mwm and
don T/u%ffor the sake

of posting; /- Z/aer o&:ﬁ

max to be safe.
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faghlags
I

- Add #'s at the %/f

or ﬁn/ of caption.
- Think long-term

use a hastag people / 7%

can relate to (’/&44.

- Be CW with It.

. DM 7overtag an iImage.
- Tag relevant ,DM_&'LQ. on

caption.
- Tag other orgs on a

CM for extra
& rigin ol exposure.




- Write as If you are

g’,gwé%

- If you can, speak
with ﬁ

743! your audlence
guestions.

- gﬂw&n If necessary
Make you're it's
Cliclable

. Lead users somewhere

Fagy To Novigale
&riginal



- Be sure you're On
ﬁijith content
and language.

- Keep up and be
ready to C
strategy monthly.
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- FOocus on Qw%

- Understand

—N

DWM for each Qu/& W
platform.
- Use :Dwf& smiles and - Create graphics directly

QW& 'Dwf& for S&M[ Mw&a AonT

post your designed-for-
posters on social.

&nglnal
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. Punck to start
- Understand @Ji'w

~N
@b& of [Huurb

. 40 secs max for a

(/Jw ’D‘%f Apply same as
- 3 minutes for [w? Vw&% :DM G . @ @
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: (,{ooe S&f% Posts _N

which DWIUW T CMMT
after 24 hours. &f Lf
[ ale Jmf;ﬁe of it

Great for [i/l/e content Take advantage of all

the m',ozw M&w@.

there are within each
platform.
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HELP?

We deliver social media management & execution
to keep our clients active and thriving.




Find out what

Bour St

should b




